THANK
YOU

The L'Oréal Melbourne Fashion
Festival would like to express its
sincere gratitude to all the people
who work so hard to make the
event possible.

Thank you to the amazing partners
and suppliers who contribute so much
to the Festival experience. Visit Imff.
com.au for details of the many
individuals and companies involved.

A very special thank you to all of the
designers and retailers who participate
in and support the Festival annually.
Your dedication and contribution to
this wonderful industry is incredible.

The Festival also acknowledges the
work and commitment of its dedicated
volunteers who give up their time to
help make the Festival the success
that itis.

And finally, thank you to the thousands
of fashionable attendees who bring
such energy and enthusiasm to each
and every show and continue to
support the Australian fashion industry.
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FESTIVAL
PLANNER

BooK YouR TICKETS NoWw!
TICKETEK.COM

CALL 1300 795 012
TRANSACTION FEES MAY APPLY

FOR THE LATEST PROGRAM uPDATES AND FASHION NEWS VISIT LMFF.CoM.Au

Thursday

PRESENTED BY DAVID JONES
Party 6:30pm —10:30pm
Show 1-7:30pm

BY INVITATION ONLY Show 2 — 9pm (Repeat Show)
Central Pier, Docklands.
Tickets from $95 (incl. GST)

HERMES

“HEARTS & CRAFTS”
FILM SCREENINGS LMFF CuLTURAL PROGRAM
) Until 17 March

1pm and 3:30pm (repeat show) Sophie Gannon Gallery

National Gallery of Victoria 2 Albert Street Richmond.

Federation Square, Melbourne. Free

Also Screening March 10.

Bookings Required

Free

Friday LMFF NATIONAL L’OREAL PARIS L’OREAL PARIS

GRADUATE RUNWAY 01 PRESENTS

SHOWCASE PRESENTED BY GRAZIA ALEX PERRY
6:30pm

Open to industry and media Peninsula, Central Pier, 9pm

by appointment only. Docklands. Peninsula, Central Pier, Docklands

Tickets from $49.95 (incl. GST)
Featuring: Arthur Galan AG,
Carl Kapp, GINGER & SMART,
Karen Walker, Kate Sylvester,
Manning Cartell, Nicola Finetti.

Tickets from $50 (incl. GST)

Alex Perry presents an exclusive
preview of his Spring/Summer
2012/13 Ready to Wear Collection.

LMFF CuLTuRAL PROGRAM

Until 30 March

QV Square, Cnr Russel &
Lonsdale Street, Melbourne.
Free

SANPELLEGRINO
CAFE SOCIETY
PHOTOGRAPHY
EXHIBITION

Until 21 March

Podium Level, Southgate,
Southbank.

Free



Saturday FAMOUS FOR L’OREAL PARIS VON FOLLIES BY
FASHION SERIES- RUNWAY 02 DITA VON TEESE
THE HIGH STREET ZR;S)ENTED BY INSTYLE FOR TARGET
:30pm
ED I TION Peninsula, Central Pier, Docklands 8:3me i
PRESENTED BY CITY OF STONNINGTON Tickets from $49.95 (incl. GST) Peninsula, Central Pier, Docklands
11am and 2pm (repeat show) Featuring: Bianca Spender, Tickets from $49.95 (incl. GS’T)
Malvern Town Hall Carla Zampatti, Gwendolynne, A showcase of Dita von Teese's new
Tickets $25 (incl. GST) Jayson Brunsdon, Megan Park, lingerie collection in collaboration
Runway featuring Glenferrie Road Thurley, Yeojin Bae. with Target Australia, Lime Door
and High Street retailers. brands and Diamondcut International.
VRC SUPER POUT - DESIGNER
SATURDAY DOLL FASHION
Flemington Race Course. WORKSHOPS
flemington.com.au Chadstone The Fashion Capital
More workshops March 11,17 & 18.
Sunday L’OREAL PARIS LMFF INDEPENDENT

PRESENTED BY ThE ThOuSaNDS

The LMFF Cultural Program runs
for the whole month of March with
a feature day on March 11. Follow

one of our suggested itineraries or

make your own.

RUNWAY 03

PRESENTED BY FRaNKIE MaGaZINE

7pm

Peninsula, Central Pier,Docklands.
Tickets from $49.95 (incl. GST)
Featuring: Friend of Mine,
Gorman, Kuwaii, Leonard Street
Limedrop, Nevenka.

RUNWAY

PRESENTED BY YEN & ThE ThOuSaNDS

9pm

Peninsula, Central Pier,Docklands.
Tickets from $49.95 (incl. GST)
Featuring: Extinct, Francis Leon,
Garth Cook, Jolet, ksubi,

Livia Arena, Lui Hon,

One Fell Swoop, Something Else,
Song For The Mute.

LMFF CuLTuRaL PROGRaM
Until 17 June 2012
Bendigo Art Gallery,

42 View Street, Bendigo.
gracekellybendigo.com

LMFF WINDOWS
BY DESIGN

PRESENTED BY CITY OF MELBOURNE
SUPPORTED BY PERONI aND haRPER'S BaZaaR
Until 31 March

Throughout the City of Melbourne.
Free



Monday

L’OREAL PARIS
RUNWAY 04

PRESENTED BY vOGUE.COM.au
7pm
Peninsula, Central Pier, Docklands.

Until 14 March

LMFF CuLTuRaL PROGRaM

Until 9 September 2012
NGV:Australia, Federation Square,
Melbourne.

Tickets from $49.95 (incl. GST) Thousand Pound Bend, Free
Featuring: Christopher Esber, ‘SF?I%I;terg:esriilz :gselz:gi?oume'
i‘:hné g; %;ﬁz;g \"jgesslﬁzm’ tradeshow featuring a limited
Therese Rawsthorne. ' collective of like-minded brands.
LMFF CuLTuRaL PROGRaM
Until 15 March 2012
ACMI, Federation Square,
Melbourne.
Tix-038663 2583
Tuesday MIDDLETONS 01 FASHION 02 FASHION
FASHION LAW INDUSTRY FORUM — INDUSTRY FORUM —
BREAKFAST WHAT’S THE THE NEW CONSUMER
7:30am INDUSTRY VERDICT?  PRESENTED BY COLONIAL FIRST STATE

Middletons, Rialto South Tower,
Level 25, 525 Collins Street,
Melbourne.

Bookings required:
melbourne.rsvp@middletons.com

PRESENTED BY COLONIaL FIRST STaTE
GLOBaL aSSET MaNaGEMENT
Doors open 10am

Forum 10:30am - 11:30am
Arthur Streeton Auditorium,
Sofitel Melbourne on Collins
Tickets from $25 (incl. GST)

GLOBaL aSSET MaNaGEMENT
Doors open 3:30pm

Forum 4pm - 5pm

Arthur Streeton Auditorium,
Sofitel Melbourne on Collins
Tickets from $25 (incl. GST)

LMFF NATIONAL
GRADUATE
SHOWCASE

PRESENTED BY SPORTSGIRL

7pm

Peninsula, Central Pier, Docklands
Tickets from $39 (incl. GST)
Twelve of Australia’s hottest
fashion graduates burst onto

the runway.

L’OREAL PARIS
RUNWAY 05

PRESENTED BY COSMOPOLITaN

9pm

Peninsula, Central Pier, Docklands
Tickets from $49.95 (incl. GST)
Featuring: Joveeba,Rodeo Show,
Shona Joy, Talulah, Wayne Cooper
White Suede.



FESTIVAL
PLANNER

BooK YouR TICKETS Now!
TICKETEK.COM

CALL 1300 795 012
TRANSACTION FEES MAY APPLY

FOR THE LATEST PROGRAM uPDATES AND FASHION NEWS VISIT LMFF.CoM.Au

Wednesday HERALD SUN MARIE CLAIRE 03 FASHION
MARKETING & L’OREAL PARIS INDUSTRY FORUM —
BREAKFAST BEAUTY WORKSHOP FASHION FINANCING
Doors open and Breakfast 7:30am Doors open 12:30pm PRESENTED BY CoLONIAL FIRST STATE
Presentations 7:50am — 9am Workshop 1pm -2pm GLOBAL ASSET MANAGEMENT
Grand Ballroom, Grand Ballroom, Doors open 3:30pm
Sofitel Melbourne on Collins. Sofitel Melbourne on Collins. Forum 4pm-5pm
Tickets $130 (incl. GST) Tickets $35 (incl. GST) Arthur Streeton Auditorium,

Sofitel Melbourne on Collins.
Tickets from $25 (incl. GST)
L’OREAL PARIS FAMOUS FOR L’'OREAL PARIS
RUNWAY 06 FASHION SERIES - RUNWAY 07
PRESENTED BY MADISON THE CHAPEL PRESENTED BY HARPER'S BAZAAR
7pm 9pm
Peninsula, Central Pier, Docklands STR E ET E D I T I O N Peninsula, Central Pier, Docklands
Tickets from $49.95 (incl. GST) PRESENTED BY THE CITY oF STONNINGTON Tickets from $49.95 (incl. GST)
Featuring: Alice McCall, bassike, 8pm and 10pm (repeat show) Featuring: Alex Perry, Aurelio
Flannel, Kirrily Johnston, LIFE- Functions On Chapel Costarella, camilla and marc,
withBIRD, Lisa Ho, Morrison. Tickets $25 (incl. GST) Collette Dinnigan, MATICEVSKI
Runway featuring Chapel SCANLAN & THEODORE.
Street retailers.

Thursday LMFF LMFF RED CARPET
BUSINESS RUNWAY PRESENTS
SEMINAR TONI MATICEVSKI

PRESENTED BY THE STATE GoVERNMENT

OF VICTORIA, WESTFIELD AND EYE

Doors open 8:30am

Seminar 8:50am - 4pm

Grand Ballroom, Sofitel Melbourne
on Collins.

Tickets From $450 (incl. GST)

7:30pm

Peninsula, Central Pier, Docklands

Tickets From $69 (incl. GST)
Ending the Festival week on a
glamorous high Toni Maticevski
showcases signature evening gowns
and his latest collection in an
opulent one-off show.







FRIDAY 9 Me (“H AT 9:00PM

L"QOREAL PARIS ,/

DOCKLANDS

PRESENTS
ALEX PERRY

PENINSULA, €CENTRAL PIER,

TICKETS FROM $50 (Incl.

Alex Perry, the iconic designer be
the label synonymous with glam
and high-octane sophisticatio
proud to presentan exclusive pr
of his Spring/Summer 2012/1
to Wear Collection. Come ang
the fashion industry elite and view
this never before seen collectio:
itis unveiled to the world’s medié
and buyers in spectacular style.

\WEDNESDAY 14 MARCH
DOORS OPEN AT 12:30PM,

MARIE CLZ
& L'OREAL ¥
BEAUTY WOR e

WORKSHOP FROM 1:00PM-2:00PM

GRAND BALLROOM, SOFITEL
VELBOURNE ON COLLINS

Learn essential tips and tricks to - Find.out C y You will be sent away with a gorgeous
create runway-ready make-up from the _makeifia ‘Oréal Paris gift bag valued at more

experts. Rae Morris, Make-up Directo

than $80, the latest marie claire

for L’'Oréal Paris and LMFF, and Alex  season's.Ic o magazine and new skills to ensure

Noonan, Beauty Director for marie

8 O
claire will reveal industry knowledge __every occasion.
on how to achieve immaculate —g p—
make-up every time. - .

you achieve a flawless finish for



LMFF INDEPENDENT

RUNWAY

LMFF.COM.AU 11

SUNDAY 11 MARCH AT 9:00PM

PENINSULA, CENTRAL PIER,
DOCKLANDS
TICKETS FROM $50 (Incl. GST)

PRESENTED BY YEN & THE THOUSANDS

Independently spirited fashion labels
come together in a unique runway
production that blends fashion, music
and art. This show presents a selection
of bold, innovative and edgy collections
from Australia’s emerging and
established designers.

EXTINCT LIVIA ARENA
FRANCIS LEON LUI HON

GARTH COOK ONE FELL SWOOP
JOLET SOMETHING ELSE
KSUBI SONG FOR THE MUTE

VON FOLLIES BY

DITA VON TEESE FOR

TARGET AUSTRALIA

SATURDAY 10 MARCH AT 8:30PM

PENINSULA, CENTRAL PIER,
DOCKLANDS
TICKETS FROM $49.95 (Incl. GST)

Global fashion icon Dita VVon Teese
will be returning to Australia to
showcase her new lingerie collection
in collaboration with Target Australia,
Lime Door brands and Diamondcut
International. In a world first, Dita
Von Teese will take to the runway to
showcase her favourite designs from
the new Von Follies by Dita Von
Teese range.

Bringing a touch of sophistication
and glamour to Australian women of
all shapes and sizes, the collection is
inspired by Dita’s long-time love of
lingerie and will bring the essence of
the sultry 1950s glamour girl to this
not to be missed show.



12 LMFF.COM.AU

L M F F R E C A R P E T THURSDAY 15 MARCHAT7.:3OPMZI.' _ R

PENINSULA, CENTRAL PIER, = _

RUNWAY PRESENTS  wowmed ol

TONI MATICEVSKI o vl

th}E_
i3
LMFF RED CARPET RUNWAY el

WILL END THE FESTIVAL ™ /2 7 /v
WEEK ON A GLAMOROUS x .2 & W
HIGH AS TONI MATICEV:SK
SHOWCASES SIGNATURE
EVENING GOWNS AND HIS
LATEST COLLECTION N ANl
OPULENT.ONE-OFF SHOW. 4

CELEBRATED FOR HIS EXPLORATION OF DESIGN, SILHOUETT
TECHNIQUE AND HIS ABILITY TO ELEVATE CLASSICAL MODE
INTO MODERN STATEMENTS, TONI MATICEVSKI'S EXTRAVA
KNOWS NO BOUNDS.

— o
it
T



LMFF
NATIONAL

DESIGNER AWARD

SUPPORTED BY THE WEEKEND
AUSTRALIAN MAGAZINE

LMFF NATIONAL
GRADUATE SHOWCASE

The LMFF National Designer Award
recognises designers in their first
years of business who excel in creative
design, display supreme quality and
show potential for growth within the
industry. To aid their development,
the winner will receive a valuable prize
package to help spearhead their label
to future business success.

For over a decade the National
Designer Award has helped propel
the careers of many Australian greats
including Romance Was Born,

Josh Goot, Dion Lee, Claude Maus,
Yeojin Bae and Toni MaticevskKi

- who will be next?

PRESENTED BY SPORTSGIRL

Bursting onto the runway are
twelve of Australia’s hottest fashion
graduates. Handpicked for their
originality, creativity and
craftsmanship from hundreds of
applicants across Australia, these
gifted graduates receive their break
into the industry on the LMFF
runway. Witness design spirit at

its purest at this innovative show.

LMFF National Graduate Showcase
Showroom will also be open to media
and industry by appointment on
Friday 9 March 2012.

For more information
visit Imff.com.au

RMIT University — VIC

Amelia Agosta, Anisha Bhoyro,
Chris Ran Lin, Ju Young Seo,
Laura HuiShan Li, Rica Hardian,
Stephanie Mcpherson.

Sydney Institute of Tafe— NSW
Anna Langdon.

University of Technology Sydney— NSW
Courtney White, Natalia Grzybowski.

Qld University of Technology— QLD
Sally Edwards.

Curtin University— WA
Tayler Ainley.
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FAMOUS

FOR FASHION

SERIES

LMFF.COM.AU

PRESENTED BY CITY OF STONNINGTON
SUPPORTED BY THE MELBOURNE REVIEW

Shopping takes on another dimension

when you hit Chapel Street, Toorak
Road and High Street in the great
City of Stonnington. Experience a
unique runway show in one of two
iconic locations within the precinct

that is famous for fashion. Each show

features the ultimate edit of the latest
Autumn/Winter trends available in-

store from cocktail and evening wear
to contemporary street and work wear.

The below events form part of
the LMFF Cultural Program —
refer to page 13 for the full listing.

THE HIGH
STREET EDITION

RUNwAY FEATURING GLENFERRIE ROAD
AND HIGH STREET RETAILERS

SATURDAY 10 MARCH
11:00AM AND 2:00PM
(REPEAT SHOW)
MALVERN TOWN HALL
TICKETS $25 (Incl. GST)

THE CHAPEL
STREET EDITION

RUNwAY FEATURING CHAPEL STREET RETAILERS

WEDNESDAY 14 MARCH
8:00PM AND 10:00PM
(REPEAT SHOW)
FUNCTIONS ON CHAPEL
TICKETS $25 (Incl. GST)

CHAPEL OF CHIC:
HISTORY OF
FASHION WALK

JOIN FILMMAKER LESLEY SHARON ROSENTHAL ON A
WALKING TOUR BASED ON HER RECENT FILM OF THE
SAME TITLE.

FRIDAY 10 MARCH

MEET OUTSIDE COUNTRY ROAD,
252 TOORAK RD, SOUTH YARRA
FREE

POUT: ;?“
AN EXHIBITION OF
DESIGNER DOLLS

IN'AN AUSTRALIAN FIRST, SEE THE FASHION ROYALTY
COLLECTION OF HIGH END DESIGNER DOLLS CREATED BY
JASON wU. THIS UNIqUE SHOWCASE CELEBRATES THE
GLAMOUR AND EXCITEMENT OF THE FASHION INDUSTRY.
2 — 25 MARCH
CHADSTONE THE FASHION CAPITAL
CHADSTONESHOPPING.COM.AU




LMFF
BUSINESS
EVENTS
SERIES

POWER TO THE PEOPLE

The business of fashion has been
turned on its head by
technology-empowered consumers
who are fast becoming their own
fashion authority.

23

LMFF.COM.AU

The series themed ‘Power to the
People’, brings together global and
local industry leaders, researchers, and
innovators to address the key issues
facing the Australian and international
fashion industry.

The LMFF Business Series will arm
you with the knowledge and tools to
improve business performance.

HERALD SUN

MARKETING
BREAKFAST

U

WEDNESDAY 14 MARCH

DOORS OPEN & BREAKFAST 7:30AM
PRESENTATIONS 7:50AM-9:00AM
GRAND BALLROOM,

SOFITEL MELBOURNE ON COLLINS
TICKETS $130 (Incl. GST)

Technology empowered consumers
are re-writing the marketing rule book.
Increasingly, brand champions must
adjust their practices and engage with
consumers on their terms. Marketing
thought leaders will unpack this new
marketplace by providing tools to
interpret and interact in social media
conversations, take advantage of new
technologies, and transform customer
experience.

TOPICS INCLUDE

Building meaningful relationships
between brands and their customers

Engaging the technology empowered
consumer

Strategies for marketing to
multi-channel communities

Transforming customer experience
in the multi-channel marketplace

SPEAKERS

CHRIS
CLARK

LBi (UK)

KEVIN
PANOZZA

ENGAGE P/L (AUS)

Since September 2008, Chris has

been Chief Creative Officer of LB, an
agency which now numbers over 2,000
staff in 15 countries. The emphasis at
LBi is on looking beyond buzzwords
and hype to explore how technology
and creativity can harmonise to deliver
meaningful relationships between a
brand and its customers. LBi works
with leading brands including; M&sS,
Macy’s, Peroni, Coca Cola and Sony
Ericsson.

Kevin is a respected international
keynote speaker on customer and
employee engagement. He was
previously head of SalesForce, the
most successful outsourced Customer
Contact business in Australia and
New Zealand. Recognising the key
role customer experience now plays
in branding and acquiring and
maintaining customers, Kevin
advocates staff engagement and
organisational culture as crucial
influences on how brands are
perceived and talked about.
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LMFF
BUSINESS
SEMINAR

LMFF.COM.AU

THURSDAY 15 MARCH

DOORS OPEN AT 8:30AM
SEMINAR FROM 8:50AM-4:00PM
FROM 4:30PM POST SEMINAR
NETWORKING DRINKS PRESENTED
BY THE WOOLMARK COMPANY

GRAND BALLROOM,

SOFITEL MELBOURNE ON COLLINS
TICKETS FROM $450 (Incl. GST)
INCLUDES LUNCH AND REFRESHMENTS

PRESENTED BY THE STATE
GOVERNMENT OF VICTORIA,
WESTFIELD AND EYE

TOPICS INCLUDE

— The democratisation of fashion
— The transformative retail environment

SUPPORTED BY WISH MAGAZINE — Using web-based data for analytics,

THE FASHION AND BUSINESS EVENT

OF THE YEAR.

A non-negotiable date in every fashion
industry professional’s diary, LMFF
has assembled international speakers

research and trend forecasting

— Leveraging both digital and physical

channels

— Building customer strategies that

generate conversion and build loyalty

who are defining business strategy and — Seamless service - providing quality

challenging established paradigms.

service online, in-store and via mobile.

WESTFIELD VIP LUNCHEON

Upgrade your Business Seminar
experience and join Westfield at

an exclusive luncheon with an
international keynote speaker.
Enjoy a seated luncheon in the
Sofitel LaTrobe Ballroom while
networking with key industry leaders.

Upgrade $45

HIGHLIGHT SPEAKERS

MIKE
SHEARWOOD

AURORA FASHIONS (UK)

JULIA FOWLER
& GEOFF WATTS

EDITD (U)

ALAN
TREADGOLD

LEO BURNETT GROUP (USA & UK)

Mike is CEO of Aurora Fashions
(Coast, Oasis, Warehouse) a world
leading fashion group trading from
over 1,280 stores in 33 countries
worldwide. Aurora Fashions recently
introduced a new stock management
system that has moved the

business from a multi-channel to

an omni-channel retailer. Through
merging digital commerce with
physical retailing a seamless customer
experience model has been created
that is driving increased profits during
challenging times.

Mike is a non-executive director
of Karen Millen, formerly owned
by Aurora and was previously

UK Managing Director of Inditex,
owners of Zara.

Geoff and Julia co-founded EDITD
to help fashion brands and retailers
understand trends, consumer
behaviour and market dynamics
through analysing web-based social,

commercial and creative data together.

EDITD is a definitive real-time
resource, merging creativity with data,
analytics and predictive modelling
disciplines. The service assists clients
across the globe to understand
consumers and the marketplace, price
products, understand what’s selling,
what to discount and interpret what
consumers are saying.

EDITD recently secured funding
from Index Ventures, investors of
NET-A-PORTER, Etsy and ASOS.

Based in London and Chicago,
Alan is Head of Retail Strategy for
the Leo Burnett Group. Alan works
with global retail industry clients and
is responsible for the development

of Leo Burnett’s worldwide retail
industry practice.

Alan has worked in diverse retail
industry sectors, including senior
positions in leading international
business schools and in the strategy
consulting practices of global
management consulting companies.
He is especially associated with
strategic thinking on the outlook
for the retail sector.

Speakers correct at time of printing. Check the LMFF
website for announcements on full program and special
guests for this event.



FASHION
INDUSTRY
FORUMS

Over three events, diverse industry
professionals assemble to provide
new insights and advice on some of
the Australian fashion industry’s
most pressing themes.

ARTHUR STREETON AUDITORIUM,
SOFITEL MELBOURNE ON COLLINS
TICKETS FROM $25 (Incl. GST)

FACILITATOR AND HOST
Glynis Traill-Nash

PRESENTED BY COLONIAL FIRST STATE GLOBAL ASSET MANAGEMENT
SUPPORTED BY THE MELBOURNE REVIEW

TUESDAY 13 MARCH
DOORS OPEN 10AM FORUM FROM 10:30AM - 11:30AM
NETWORKING REFRESHMENTS TO FOLLOW

Fashion industry changes are making
it increasingly difficult to predict
traditional buying cycles. Join a highly
topical industry conversation on how
to leverage international and domestic
markets. Discussion topics will
include:

When and how should designers
show? When do buyers buy? When
showcasing your range, what is the
priority - public relations or attracting
wholesale clients?

This event will be free of presentations
and panels; the discussion is with you
- the audience. Calling all business
leaders, designers, buyers, retailers,
manufacturers, agents and more to
come along and have your say.
Spectators also very welcome.

TUESDAY 13 MARCH
DOORS OPEN 3:30PM FORUM FROM 4:00PM - 5:00PM
NETWORKING REFRESHMENTS TO FOLLOW

We are living in the age of the
‘connected’ consumer, a group not
interested in being passive recipients of
brand messages. Experts will provide
valuable insights into the ‘new
consumers’, their values and how they
shop, engage with your brand and
consume media.

ADAM FERRIER
NAKED COMMUNICATIONS (AUS)

Adam Ferrier is a consumer

psychologist and founding partner
of Naked Communications, one of
Australia’s most awarded agencies.

Naked’s work focuses on building brands
while changing behaviour. A respected
marketing commentator, Adam is a
regular guest on ABC radio and The
Gruen Transfer. He writes for The
Australian, The Punch and Adnews
and was previously a ‘global cool hunter’.

HOWARD PARRY-HUSBAND
POLLINATE & SOUP (AUS)

Howard Parry-Husband works in
marketing research, specialising in
brand positioning and is a founder
of Pollinate and Soup, expert
communications companies.

Pollinate works to create societal change
to influence people’s behaviour and
Soup is a network of influential brand
messengers. Howard is dedicated

to developing successful sustainable
solutions for society.

LORNA HALL
WGSN (LONDON)

Lorna is Senior Retail Analyst of
WGSN, a global trend-analysis and
research service that monitors cultural
indicators and consumer moods,
behaviour and attitudes. A journalist
with extensive fashion experience,
Lorna informs the industry on retail
best practice. Lorna was previously
executive editor of UK’s fashion trade
magazine, Drapers.

WEDNESDAY 14 MARCH
DOORS OPEN 3:30PM FORUM FROM 4:00PM - 5:00PM
NETWORKING REFRESHMENTS TO FOLLOW

Australian fashion businesses have
long faced significant barriers bringing
product to market and financing the
establishment and expansion of their
businesses. Using new European based
digital start-up LOOKK.com as a case
study, business experts will discuss
how to not only survive, but thrive!

ANDREAS KLINGER
LOOKk.COM (UK)

Andreas is the co-founder of LOOKK.
com, a social software project that
disrupts the fashion business model
and democratises the way designers
enter the market. Through the use of
crowd-sourcing technology, LOOKK.
com enables designers to showcase
their designs and offers a platform for
online, marketing, manufacturing,
retail and worldwide distribution.

LOOKK has received seed funding
from, among others NET-A-PORTER
founder Carmen Busquets.

Panel of local industry experts include

Kirrily Johnston

Designer, Kirrily Johnston
Daniel Bryant

Partner, PPB Advisory

George Svinos

Head of Retail

Asia Pacific Consumer Markets
KPMG
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LMFF.COM.AU

FASHION ENTERTAINMENT

PACKAGES

&

GROUP BOOKINGS

THE L’OREAL

MELBOURNE FASHION

FASHION FESTIVAL OFEFERS  ENTERTAINMENT

HOSPITALITY

TAILORED VIP ENTERTAINMENT PACKAGES OFFER
PACKAGES PROVIDING YOU  AMEMORABLE

EVENING OF HIGH
THE OPPORTUNITY TO BE SLAMOUR AND
PART OF THE ALLURING ENTERTAINMENT

AND OFTEN UNSEEN WORLD FORYOUAND

OF FASHION.

YOUR CLIENTS,
COLLEAGUES

Including priority seating, luxe gift bags, personalised hospitality, behind the OR FR | EN D S .

scenes tours, gourmet dining options and much more, you can play host at

the most fashionable entertainment experience in town.

FOR MORE INFORMATION OR TO TALK ABOUT YOUR FASHION ENTERTAINMENT
EXPERIENCE PLEASE CONTACT JANNELLE JORGENSEN, CORPORATE
HOSPITALITY & TICKETING MANAGER ON CORPORATE@LMFF.COM.AU OR

PHONE 03 9654 5599.

FOR ALL OTHER TICKETING GO TO TICKETEK.

l:_ n
L UK

RECEIVE YOUR
OFFICIAL LMFF RUNWAY BAG

WHEN YOU SPEND $45 OR MORE ON L'OREAL PARIS
PRODUCTS DURING MARCH 2012

O Target.
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LMFF.COM.AU

With Wilson Parking’s new ‘Book A Bay’ online booking service, you can now
pre-book a space at a Wilson Parking car park before you leave your home or office.
Visit wilsonparking.com.au to find out more.

LMFF

VENUE
HUBS

U

FOR DETAILS ON HOW TO GET TO
THE VENUES AND FOR PARKING AND
PUBLIC TRANSPORT INFORMATION
VISIT LMFF.COM.AU/LOCATIONS

CENTRAL PIER
SHED 9 AND 14, 161 HARBOUR

FUNCTIONS ON CHAPEL
255A CHAPEL ST, PRAHRAN.

PUBLIC TRANSPORT INFORMATION
Tram Routes 78 & 79

Stop 46: Chatham Street
Train Stop: Prahran Station.

MALVERN TOWN HALL
CORNER OF HIGH ST AND
GLENFERRIE RD, MALVERN.

PUBLIC TRANSPORT INFORMATION
Tram Routes 5 & 6

Stop 44: Glenferrie Road
Train Stop: Malvern Station.

ESPLANADE, DOCKLANDS. © . M
= ~ MALVER
PUBLIC TRANSPORT INFORMATION S ;
City Circle (Free Tram) S ;
Tram Routes 70 & 86 = & ;.%”é\k,‘,ﬂEﬁRLL
Stop D2: Central Pier ‘ . L—"'
Train Stop: Southern Cross Station. FUNCTIONS |: AN L'%:‘;" HIGH
ON CHAPELL AN =
SOFITEL MELBOURNE ON COLLINS : N Z:
25 COLLINS ST, MELBOURNE. SR NCT
) TR
PUBLIC TRANSPORT INFORMATION 44/05 A e
Tram Routes 11, 31, 109 & 112 Yoye | WATTLETReE =
. G 2, EE
Stop 8: Parliament ALMA : MALVERN
Train Stop: Parliament Station. _STATION
»YICToR'
ALBERT;T
el {
JROEX < \ '
WL 5 = \%
s @ CPARLIAMENTAZ
WP Z © _STATION _\@
\0 (‘,\\ z e 2 ,
re) v NS S\
c s\ ¢ Z /
2\ RigourtEAT C 7.
7’;/; Z\o> = MELBOURNE
5 Z, =\ g ON COLLINS
.0 P~ .
R S P
B o gt
\ e " FLINDERS ST W\ =~ FSQ\SP\R
‘ R STATION=
SS‘ //
;\_\“0_?.?\—"/ ///////// ////////////




28

LMFF.COM.AU

THINGS TO

DO

PRE & POST SHOW
AT CENTRAL PIER

ARRIVE EARLY TO TAKE IN THE PICTURESQUE WATERSIDE
ATMOSPHERE OF THE FESTIVAL'S HUB AT CENTRAL PIER.

’OREAL PARIS
POWDER ROOM

Be pampered in the L’Oréal Paris
Powder Room where their team of
experts are on hand providing
professional cosmetics, skincare and
haircare advice to everyone that visits.
Walk away with a complimentary

gift bag valued at $45 after your
consultation with a L’Oréal Paris
expert.

OPENING HOURS

THURSDAY 8 MARCH, 5-10:30PM
FRIDAY 9 MARCH, 5:30-10:30PM
SATURDAY 10 MARCH, 5:30-10:00PM
11-15 MARCH, 6-10:30PM

* Open times and bag value are subject to change

THE OREAL PARIS
PHOTO-OPP

Get snapped at the 2012 L’Oréal
Melbourne Fashion Festival. This
year, thanks to L’Oréal Paris, you

and your friends can get photographed
amongst all the action and glamour

of Australia’s favourite fashion

event — and take away the perfect
souvenir of your time at the Festival.

OPEN DAILY

VISIT LMFF.COM.AU
FOR DAYS, TIMES AND LOCATION

THE OFFICIAL
FESTIVAL BAR
AT WOOLSHED

SUPPORTED BY NOVA 100

Housed in a heritage building just a
stiletto throw from LMFF’s Runway
home, the LMFF Festival Bar at
Woolshed is the perfect place to meet
up with friends before or after the
Runway. Enjoy Champagne by
Devaux, wines by Yering Station, an
icy cold Peroni, cocktails by
Chambord, a Sanpellegrino mineral
water or a Lavazza coffee and choose
from Woolshed’s menu of bar snacks
and traditional pub fare with a twist.
Guest DJs will play throughout the
week. Visit Imff.com.au for details of
what’s on.

OPEN DAILY FROM 12PM UNTIL LATE

CENTRAL PIER, HARBOUR
ESPLANADE, DOCKLANDS

FOR BOOKINGS

PHONE 03 8623 9640 OR EMAIL
EATNDRINK@WOOLSHEDPUB.COM.AU
FOR WHAT’S ON VISIT LMFF.COM.AU

THE CHADSTONE
RUNWAY SHUTTLE

Join the fashion elite and jump on
board the FREE Chadstone Runway
Shuttle. Central Pier and CBD pickup
points.

FOR SHUTTLE TIMETABLE VISIT
LMFF.COM.AU

ALUMBRA

Situated at the end of Central Pier and
surrounded by water, Alumbra offers
360-degree views of the Docklands,
Bolte Bridge and captures magnificent
sunsets. A gourmet BBQ is served up
on the waterside deck Friday to
Sunday from 4-9pm for $15. With a
selection of cocktails every night this
is a great place to relax before or after
your runway show.

OPEN DAILY FROM 5PM UNTIL LATE
CENTRAL PIER, HARBOUR
ESPLANADE, DOCKLANDS

BOOKINGS PHONE 03 8623 9666 OR
EMAIL KATE@ALUMBRA.COM.AU

VA BENE

Va Bene offers captivating Melbourne
city views and authentic Italian dishes
served with good old fashioned
friendly service. The bustling open
kitchen is the centre of attention at all
times serving classic Italian dishes
including traditional pizza and pastas.
The outside bench tables cater to a
more casual alfresco diner where you
can enjoy a delicious grazing platter
while sipping on a glass of wine.

OPEN DAILY FROM 5PM UNTIL LATE
CENTRAL PIER, HARBOUR
ESPLANADE, DOCKLANDS

FOR BOOKINGS

PHONE 03 8623 9690 OR EMAIL
EAT@VABENEPIZZERIA.COM
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PRINCIPAL PARTNERS
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MAJOR PARTNERS

A

Z|

=

D

N

A

S O F I

\veQd CITY OF
5> MELBOURNE

T E L

LUXURY HOTELS

JONER

BONDS

{-CENTRALPIER

' SPIRIT OF DOCKLANDS

PAPER
STONE
SCISSORS

Volley

Westtield

westfield.com.au

Herald Sun

EVENT PARTNERS
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marie claire  PERONI  Sperlsgurl ks
ITALY Global Asset Management Target- STONNINGTON
100% happy)
LMFE SUE MORPHET RAECHEL LAVELLE FIONA 0'DONOGHUE JOSEPH CASERTA SARAH CLEMENTS
Head of Partnerships Ticketing Coordinator ~ Events Production Head of Industry
BOARD OF JACQUIE NAYLOR & Business YOLANDA FINCH Coordinator Relations &
DIRECTORS NIA STAVROPOULOS Development Head of Creative & ALEX RIXON-BOOTH Governance
LAURA ANDERSON WAI TANG ANNA RIORDAN Designer Resources Logistics Coordinator ~ ELLE THOMAS
Chairman Partnerships Manager BRITTANY SINGLETON CARLY CLEVELAND Executive Assistant
COLETTE GARNSEY LMFF STAFF JANNELLE JORGENSEN Designer Resources Marketing & KATHERINE THOMAS
Corporate Hospitality Manager Communications Administration
LEONARD HAMERSFELD ((S:Rhﬁgyéhgxsgje & Ticketing Manager MIKALATAI Manager Executive
LAUNA INMAN Officer KATJALIEB Project Manager, HALEY BERRYMAN EMER DIVINEY
TONY KENDALL GRANT PEARCE Partnerships Cultural Program Marketing & Project Manager,
SUELLOYD-wILLIAMS ~ Creative Advisor Executive CAROLINE BUCKLEY communications Business Events
CHRISTIANA MCCUDDEN AMANDA BLYTHMAN Head of Events kPMG - SIMON RITCHIE
Guest Services Production NICOLE HOWARD and the KPMG
Company Secretary Coordinator Marketing Private Enterprise

Coordinator

Team
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